n the aftermath of the events of 9-11 and
the ensuing War on Terrorism, George W’s
Chief Strategist, Karl Rove recruited a
seemingly unlikely ally to join the US forces in
the War Against Terrorism.
Hollywood.
Jack Valenti, president of
the Motion Picture
Association of America was
called upon by the
President’s Office to round
up his troops to aid in the
fight against terrorism...with
one of the formidable
weapons of all...communication.
On November 17, 2001, Valenti organized a
conference call with over 40 Hollywood
heavyweights—all the major studios, each of the

networks and the creative guilds -- Screen Actors

Guild, Directors Guild and Writers Guild.

During this meeting, they divided into teams
to spearhead several powerful communication
projects. The first team will organize USO shows
for our folks on the front. The second will create
public service “messages” for mass consumption:

trailers for theaters; the prefacing film before a

DVD and a videocassette and public service
announcements for the networks. The third team
will design international messages in various
languages—Uzbeki, Farsi, Arabic—directed toward

international audiences.
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By Kip Schwanke
Madison Media
Instutute

've been patiently wondering if all

the hoopla about analog to digital,

digital to analog media is ever going
to go away. After all, there’s nothing like
plugging my analog guitar into my analog
tube amp and blasting my analog ears out
with an old Grand Funk tune.

On the other hand, maybe we’ll reach
the point where analog becomes completely
antiquated. Eye and ear replacements will
be something like placing a CCD in the eye
socket and fusing it to the flesh. Then I'd
be able to hear transmissions without a radio
and watch television without a tube. If the
signals were out there, my digital circuits
would be able to pick them up.

Sounds crazy I suppose, but consider the
degree of change that has occurred between
not having telephones at all to having ones
with wires that run all over the world. The
fact they now work while not physically
connected to anything and serve voice, e-
mail, and Internet data is only second to the
fact that they’re digital too. When I called
about getting free long distance for my cell

phone account, I was almost rudely informed

that those services were only available to
digital contracts. Not only did I have the
“old” analog service and gear, but I'd com-
pletely missed the evolution.

And, so it goes! It seems it’s getting
harder and harder to keep pace with all of
the analog to digital conversions in
technology. While I wouldn’t fancy the idea
of trying to explain a wireless digital camera
the size of a pencil eraser to someone from
the 1700’s, I don’t suppose our children’s
grandchildren would enjoy the thought of
telling us how their digital eyeballs control
channel reception with only their minds.

Thus starts another article about the
change in our organization’s name from
International Television and Video Association
(ITVA) to Media Communications Association-
Inter-national (MCA-I). To no one’s discredit,
even the words “television” and “video” relate
to an analog era and, while they still represent
the final conversion to analog media for our
senses, they do little to reflect the technology
involved in the process.

Narrowly, none of us works in an entirely
or even dominantly analog environment
anymore. To be in television, broadcast,
music or graphics is to use digital processes
and to have customers, associates and/or

service providers who do as well. You simply

STORYBOARD

What's in a Name?

have to know something about “digital” to
get along anymore, whether that’s how to
encode a particular digital file format or how
to accept it, convert it, or use it.

More to the point is probably the fact
that “audio” and “video” no longer mean
what they did when most of us started in the
industry. People at all levels from home to
office shoot, edit, produce and broadcast
audio and video content that, in many ways,
is every bit as complex or involved as your
finest stuff. The work you do at the corporate
or commercial level someone else produces
for the Internet, while someone else presses
it to a shiny DVD. If you're in television, a
Web producer is as much your industry as
the home musician; talent, know-how and
product comes from all angles.

In as much as words can reflect time
then, “media” stands for all such product and
“communications” for all its delivery or
exchange. If' T had my choice, I would have
gone with something like Digi-Flesh
Convergence Group — Intergalactic (or DFCG-
1), but hey! Until they replace my nose
follicles with a circuit board, so I don’t have
to sneeze or blow it when it’s exposed to
something foreign (instead of running a
translation routine), MCA-I is more than fine

by me! @
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IMadison Media Institute

By Scott Emerson
Madison Media
Instutute

he November MCA-I

program was hosted by
Madison Media Institute

(MMI) at their new state of the art
facility. Kip Schwanke had double
duty as both MCA-I President and
presenter for the evening. Kip discussed the ever changing business
environment and how the educational community has to provide
students training with the new technology that they will need in order

to be successful in the jobs they enter after graduation. There was a

special apperance by “Bill the student” who provided some background

information on some of the technology behind MMI. Chris Hutchins,

MOBILE

Director of MMI, and Susan Lerdahl, Placement Director for MMI, also

Contact:

John Salzwedel

3893 Terrace Circle, DeForest, WI 53532
overview of each department and the technology employed. @ Tel/Fax: 1-608-846-4620

Email: tcp@tokencreek.com

addressed the group. The remainder of the evening was spent touring

the facility. Instructors from each department presented a brief
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PRODUCTIONS

Mary Farmiloe

Producer/Director

(608) 221-0644

We're Madison’s headquarters for professional
audio, video and data recording media!

+ 11 offices nationwide
* | ocal sales representatives to serve you
* Free ground shipping on orders aver $500
= Authorized master distributor for all major manufacturers

-

Contact Hugh Solvsberg
325 W. Lake St. Unit A
Elmhurst, IL 60126

\" . Compang
1-800-851-3113
www.thetapecompany.com
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By Tom Kermgard
Pro Video

Custom Music Workshop
at Concept Productions
October 16 Recap

ocal musician Mike Massey and Dan
Geocaris of Concept Productions put
on quite a show at our

October MCA-I meeting. Those in attendance
were rewarded with a lively and informative
view of the ins and outs of custom music for
video production. Mike and Dan really did
their homework and put together a terrific
show complete with plenty of work samples
and a great behind the scenes look at the
making of a piece of custom music.

It is evident that the quality of work that
can be done in Madison is nothing short of
amazing. We are very lucky to have musicians,
composers and engineers of this caliber at
our fingertips.

Thanks to the fine folks at Concept
Productions for opening their doors to host
the meeting. Also a big thank you goes out
to Concept, ProVideo and PRO2 for teaming
up to supply an assortment of food and

beverages for the gang. @
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| Where's My Vidie?

By Andy Garcia
Andy Garcia
Productions, Inc.

eptember was an incredible
month for the entire nation,
and many of us are still reeling
from the tragic events that
turned our nation to war. Ibet many of
you didn’t even notice that there wasn’t
a Vidie Awards Ceremony in October.
That’s right! The ceremony was cancelled
due to lack of entries. Although it may

seem unimportant now, the ceremony,

like the MCAI organization, needs
involvement from our membership. The
handful of entries that were submitted did
get sent out for judging. We will notify
the winners and issue them certificates.

We’re taking the lack of entries as a
signal for us to make some changes. We're
looking at re-vamping the whole contest
and we want your input. We need ideas
and volunteers. We want the Vidies to be
a contest and event that all members will
be excited about. Join us and help make
next year’s Vidie’s one that we’ll remember

for a long, long time. @

If you have suggestions that will make our Vidies Awards a success, please
contact Andy Garcia at 271-4007 or email Andy at agpvid@chorus.net

QI multiplied

VIP. there's no duplica
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TALENT UNLIMITED INC.
740 N. PLANKINTON STREET

MILWALIKEE, W 53203
414-277-8440 FAX 414-277-0918
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m What are the differences
between USB, Firewire, SCSI,
IDE, EIDE, ATA and ATAPI?

Well, first, and most simply, they are dig

interface technologies. They provide the mea

connect devices to a computer or to connect di

devices together. Older interface types include

Bus, Parallel Bus, ADB (Apple), and the more es

Fibre Channel.

USB ...Universal Serial Bus

Top Speed - 1.5 mbytes/sec

This is the lowest cost interface of the group
has seen widespread acceptance. Itis nota
interface for devices that require high, sustained
rates like hard drives. However, it has becom
standard for mice, keyboards, printers, scan
digital still cameras, webcams and much moré
is hot-swappable, easy to setup, non-invasive to.
system operations, and you can connect 128 de
together in one chain.

USB 2, which is fast becoming a buzz in
industry, will reach 60 mbyte/sec speeds, and
remains cost-effective, might become the
interface standard.

Firewire ..JEEE 1394

Top Speed ...12 to 50 mbytes/sec
Conceived by Apple, IEEE 1394 is a robust
friendly and most importantly, FAST digital interf
Firewire is actually a name Apple coined for the
1394 digital protocol. It is hot-swappable, eas

daisy-chaining and branching.

provides uninterrupted transport of data, sucﬁ\ asxternal Firewire drives actually are ATA drives

copying DV footage from one camera to anojthenclosure with an ATA-to-Firewire adapter. With

With traditional asynchronous transfer, a compjute:rhoice, along with its low cost to develop and my
is used for buffering and data-flow managerﬁemf manufacturers, these protocols will be aroung
DV codecs were developed to take full advantejlgesofne time, even after Firewire 2 and USB 2 be
Firewirees ease of use and isochronous tra%nsliemly established.

protocol. Not to be outdone by USB 2, Firewirej 2[SCAL. Fibre Channel

coming soon and will reach 100 mbytes/sec spéedéop Speed ...400 mbytes/sec (Quadruple

itaSCSI...Small Computer Systems Interface speed)

nsTOp Speed ...Wide Ultra SCSI-2 can peak
gitgf 160 mbytes/sec

selMpo doesnet love SCSI? Our old friend that cénmnbst, if not all computer systems, and to trg
L ,feem to go away, and always has some tricks Updtser long distances. As the name Fibre C

Fibre Channeles goal was to meet the ever-incre

demands on transfer speeds, be compatible

the way SCSI behaves...no one really seems tcj' k@sfer speed and distance between dev

density connectors, 50-pin Centronics, 50-pin higé‘dvantage.

an f i) of f : . .
é’ensnty, 50-pin ribbon, 68 pin Ultra, plus custpm A simple 4-wire cable makes the connect

(0] . . . . d
J (,oaﬂ)llng that will make you batty. Termination, ano([h%{'nd the first time | saw it | was surprised at h

daé%SI delight, can make things unbearably interesti

> the Aflich data is traveling in two directions throu

With all its clumsiness, donet expect SCSI tio Rese four pins.
1e%ﬁmay soon. Firewire 2¢s 100 mbytes/second $peed
> ijstn-t such a threat, since SCSI still beats it witﬁ the .. .
mgﬁtal channel Adaptec 39160 card, which can re Opfieliss 2R Gl mia costheRa0ianare

V'Csepseeds up to 320 mbytes/second...thates very

Fibre Channel is still the most expens

eaS\rlllth drives costing over $500 for 18 gigs. A

fast
! although Fibre Channel supports 127 device
eo.

a chain, an expensive switch must be use
ultiple

and may be just the ticket for HD resolution vic
thE\Iong with SCSles RAID capabilities, (striping m

=3

If(erives together to make one very fast volume) )
sharing the network.

1e§1 unbeatable video editing storage technology.

For most of us, however, USB 2 and Firewi

=

e
) o addresses extended cable runs, expect F
will do just fine, thank you very much.

ATA, ATAPI, IDE, EIDE, Ultra DMA... AT
UA%tachment, ATA Packet Interface

acfop Speed ...ATAPI 16 mbytes/sec, Ultra
|ERMA 33 mbytes/sec

y to This family of interfaces is a relative to S

Email your questions to:
Ask the Expert
storyboard@chorus.net

CSl,

h
sleeve. *SCSI VoodooZ is a common way to désﬁiﬁﬂies, Fibre Optic cable is used for the uItir]ate

(_:Sonfigurations with more than two computérs
|

configure and has a simple cable interface. It sugpoaed due to its low cost, is now the most popular

: interface for PC hard drives and CD-ROM bufners
Firewire does not require buffering and therejfore IDE is now called ATA, EIDE is now called ATAP

can guarantee data transport at a pre—determjinaild Ultra DMA is emerging as the next genergtion

rate. This is called isochronous data transfer, Whiohthis technology. This interface is so popular, rhost

nan

such

digitally without the need for a computer interfafcezvidespread acceptance as the internal interfade of

iad
fi

ome

or

asing
ith
vel

nnel

ces.

Cabling varies from 25-pin regular and |PV‘Copper cable is also an option, without the distdnce

on,
DW
gh

ve
ater,
nd

s in
] in

Since no other protocol mentioned here

ibre

Channel to be around for some time. Whew!
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on Terror

continued from page 1

According to Valenti, “the smartest, most talented and most creative
people in Hollywood are going to bend their minds and skills to
shaping and forming these messages intended to augment our efforts
to create a more harmonious, safer world.”

Valenti was asked whether he felt any discomfort with the top
political adviser of President Bush coming to his industry and basically
being told, “here’s what we want you to do.” Valenti replied, “If he
had told us the kind of movies to make, not only would there have

been discomfort, there would have been no meeting.

He went on to comment, “But, you see, I think I feel a lot like most
of the people in Hollywood.This is about our country....And, therefore,
you must rally around the cause. We're in a war.Thank God, we haven’t
really lost anybody yet, but sooner or later we’ll have casualties.How
long this war will go on, no one knows. So I find this to be something
that Hollywood, secure in the comfort of our little lean-tos along
Sunset Strip, can do something for their country.”

What a wonderful reminder of how important our industry is and

can be. @

Bl soundbites

VIP Duplicating Services
Announces full Digital
Betacam Capabilities

Ellen Bernards is pleased to announce that
VIP Duplicating Services is now able to record
and source from Digital Betacam masters.
This robust broadcast mastering format has
been around for several years and has had
great success in larger markets. After looking
at the format for a couple of years they made

the leap. Call Jeff Westra for pricing.

Knupp & Watson Produces
Domestic Abuse <TrailerZ

Now playing in Marcus Theatres across

Wisconsin, Knupp and Watson produced an
awarness PSA for Wisconsin Womenes Health
Foundation. Designed to play like a film

trailer, the 90-second piece portrays several

Milwaukes, Wi 53223

//ﬁh“m GHN

414-353-2001 » Fax 414-353-7227
A Willelle Acguisiiine Corp, Caompuns

B00-B77-3873
www.alliedvaughn.com

domestic violence scenarios. It was produced
and directed by Matt Ahrens, edited by Steve

Anderson at Editorium and graphics were
designed by Rich Rubasch at Tilt Media. Talent

was provided Wyylan Scott.
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Tilt Media, Inc.
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Holiday Adventures Await You

Look over your holiday schedule,
then look over downtown Madison...
« ..from the Top of the Inn
(Inn on the Park)

MCAI is holding it's annual Holiday Bash.
December 18th, 5:30pm - 10:00pm;

Put on your jeans, or your best velvet dress,
and "get down" with the best party people in town.

$5.00 members $5.00 students $10.00 non-members
22 South Carroll Street on the Square
More info: call Pam @ 831-5711
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MCA-I Madison
P.O. Box 5135
Madison, WI 53705
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